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ABSTRACT

Background of the Study: The objective of the current research study was to examine the mediating role
of blockchain technology in the field of digital supply chain management regarding channel marketing to
increase consumer purchase intention in significant superstores such as Imtiaz Supermarket, Metro Super
Store, Naheed Super Store, Chase Value Super Store, Chase Up, Chase Value, CSD Super Store, Bin
Hashim, Diamond Super Market, SPAR Supermarket and Hyperstar in the city of Karachi. In distribution KEYWORDS
channel marketing, knowledge sharing is always considered a challenging and valuable factor in Digital supply chain management,
supermarkets. blockchain technology,
Methodology: The current research study includes blockchain technology as the mediating role to better channel marketing,
knowledge about product availability, time-saving, inventory management, customer satisfaction, and consumer purchase intention,
sharing information to improve digital supply chain management practices. Digital supply chain life satisfaction, well-being.
management has revolutionized how businesses interact with suppliers, distributors, and customers.

Result: This study examines the impact of digital supply chain management on distribution marketing,

focusing on the mediating role of blockchain technology in improving knowledge sharing for supply chain

management. Because supply chain management integrates with different stakeholders and organizations,

it faces challenges with the critical factor of privacy as well as ownership when sharing knowledge and

inventories with individuals and firms.

Conclusion: The current research study incorporates blockchain technology as a mediator to improving

knowledge-sharing practices in supply chain management. The findings reveal that digital supply chain

management positively influences distribution marketing, enhancing efficiency, cost reduction, and

customer satisfaction.
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Introduction
Islamic Religiosity encompasses various being and life satisfaction (Bergan &

beliefs, practices, and attitudes central to every
Muslim's life (Shamsuddin, 1992). It includes
the adherence to belief and rituals, pursuit of
knowledge, expression of faith and many other
aspects (Khraim, 2010). As a comprehensive
way of living, Islam guides all Muslims and
gives them a sense of purpose and meaning in
life (Hood et al., 2009). One important aspect of
Islamic Religiosity that has recently become the
focus of attention is their connection with well-

McConatha, 2001).
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Life satisfaction, often considered an indicator of well-being, evaluates one's life and the degree
to which they feel fulfilled and are content (Diener & Clifton, 2002). It encompasses physical health,
relationships, financial stability and overall happiness (Sabatier et al., 2011). Blockchain technology is
one of the essential approaches in distribution channels to provide significant importance in distribution
channels to maintain transaction data records, sales data records, inventory records, and customer data
on the basis of permanent and retrieved data for decision-making (Horton, 2020). In the prior research
study, the significance of blockchain technology is that it benefits peer-to-peer networking and the
approach of a decentralised database function. The research study suggested that blockchain technology
gives several vital advantages and provides a good approach to transparent working conditions with
functions of data security and transparency regarding transaction approach (Gawas et al., 2021). In
today's competitive business environment, significant supply chain management become complex due to
highly innovative technology and new supplier needs.

With the advent of digital technologies, traditional supply chain management practices are being
revolutionised, improving Efficiency, Transparency, and collaboration throughout the supply chain. One
such technology that has gained considerable attention in recent years is Blockchain (De, 2020). Thus, it
evaluates the consequences of digital supply chain management on distribution marketing focusing on
the moderating function of the blockchain technology to amplify the importance and significance of
supply chain management (Philsoophian et al., 2021). Supply chain management is a strategic tool and a
business procedure, which comprises more links and integrating of activities such as purchasing,
procurement, manufacturing, inventory, and distributing. Originally, supply chain management was done
manually by the use of papers, and it was characterized by a lot of problems, such as inefficiencies, delays
and lack of an overall view of the processes and/or problem areas in the supply chain. But the revolution
of the digital world has made way for refreshing changes in managing the supply chain as explained by
Basu in 2023. Therefore, the aspect of the digital supply chain management as well as advanced
technologies including but not limited to the cloud technology of computing, the Internet of Everything
(10T), artificial intelligence (Al), and Blockchain to boost interconnectivity, advanced automation, and
real-time data exchange and analysis. These technologies allow organisations to better control the supply
chain, monitor the products and assets, and optimise the data obtained for the efficiency of distribution
marketing (Ozmen & Bora, 2023). Specifically, new and innovative concept of business such as digital
supply chain management (DSCM) is defined as a potential model for enhancing operational
performance, cutting expenses and enhancing the level of satisfaction among clients (Queiroz et al.,
2022). Earlier, research scholars have reasoned that the field of marketing has slowly transitioned to
becoming customer-oriented business management concepts and distribution marketing is a key
component. Distribution marketing strategies ensure that there is ease in the distribution of goods and
services from the producers to the end consumers, meet the customers’ needs and contribute to the
achievement of organisational goals. The seamless integration of digital supply chain management
practices with distribution marketing can enhance customer experiences, improve product availability,
and increase market competitiveness (Kijima, 2018). So, the mediating analysis, this study aims to
investigate how implementing blockchain technology within digital supply chain management can
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influence the effectiveness of knowledge sharing in distribution marketing. By examining the mediating
role of Blockchain, we seek to understand how this technology can enhance information exchange,
collaboration, and decision-making in supply chain management, ultimately leading to improved
distribution marketing outcomes (Yontar, 2023). So, The increasing adoption of digital supply chain
management practices, coupled with the integration of blockchain technology, has the potential to
revolutionise distribution marketing.

Problem Statement

Blockchain has gained significant attention in recent years, and it can potentially transform
knowledge sharing and effective supply chain management practices (Basu, 2023).Prior research studies
suggested blockchain technology has the most significant role in all industries, such as manufacturing
and se rvices. The past research study examines the effects of Blockchain and the new innovative and
brilliant inventory system on the performance of the supply chain in the retail industry in the UAE.
Results suggested that blockchain technology in the retail sector is vital in terms of real-time needs and
improved efficiency of the retail industry (Edward, 2021). The findings suggested that blockchain
technology has a significant positive impact on supply chain management performance, with smart
inventory having mediating effects. Therefore, the current research study focuses on assessing the impact
of digital supply chain management on channel marketing effectiveness with the effects of blockchain
technology as a mediator in the industry of retail superstores in Pakistan.

However, despite the growing interest in blockchain technology, it is necessary to investigate its
impact on digital supply chain management and distribution marketing. While some studies have
explored the benefits of Blockchain in enhancing traceability, Transparency, and Security within supply
chains, the contributions of Blockchain coordination and knowledge sharing and its subsequent impact
on distribution marketing still need to be explored (Lee, 2023). Therefore, the current research study aims
to address this research gap by examining the impact of digital supply chain management on distribution
marketing, specifically focusing on the mediating effects of blockchain technology in improving
information sharing. By investigating the interplay between digital supply chain management, blockchain
technology, and knowledge sharing, this research contributes valuable insights into the potential benefits
and challenges associated with integrating Blockchain in supply chain management to increase
organisational productivity.

While implementing digital supply chain management systems has shown substantial benefits,
effective knowledge sharing across supply chain partners remains a critical challenge. Knowledge
sharing is vital in enabling collaboration, fostering innovation, and driving operational excellence within
supply chain networks. The lack of adequate knowledge-sharing mechanisms can hinder the achievement
of desired distribution marketing outcomes (Peng, 2023). Blockchain technology, known for its
decentralised and transparent nature, has gained significant attention recently. It can transform supply
chain management by sharing a secure and efficient platform for complex information. However, the
specific effects of blockchain technology with knowledge sharing for effective supply chain management
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practices increase the significance of marketing distribution and organisational performance (Pal, 2022).
The current research study results indicate a positive impact on organisational performance and also
contribute to both academic and practical areas. Academically, it will expand the existing literature on
digital supply chain management, distribution marketing, and blockchain technology by highlighting the
effects of mediating the technology of Blockchain in improving channel marketing and supply chain
performance. Practically, it will give organisations a deeper understanding of how Blockchain can
enhance their supply chain processes, foster collaboration, and drive innovation in distribution marketing.

Research Questions
The current research study has the most significant questions as explained in the following:

1. What are the key components and benefits of digital supply chain management?

How does distribution marketing contribute to supply chain management success?

3. In what ways does the technology of Blockchain facilitate information sharing for effective supply
chain management practices?

4. To what extent does the technology of Blockchain mediate the relationship between digital supply
chain management and channel distribution?

5. What is the importance of contributing the findings' theoretical and practical implications for
organisations aiming to enhance distribution marketing through digital supply chain management and
blockchain technology?

6. What is the relationship between digital supply chain management and distribution marketing?

7. How does implementing digital supply chain management impact knowledge share in supply chain
management?

8. What are the critical components of digital supply chain management that contribute to improved
distribution marketing?

9. How does blockchain technology mediate the effects of digital supply chain management on
information sharing in an effective manner supply chain management?

10. What challenges and barriers are associated with implementing blockchain technology in digital
supply chain management for improved knowledge sharing?

11. What are the significance, importance, benefits, and disadvantages of utilising blockchain technology
in digital supply chain management for knowledge-sharing purposes?

12. How does knowledge sharing facilitated by blockchain technology in digital supply chain
management impact the overall efficiency and effectiveness of the supply chain?

13. How can organisations integrate blockchain technology into their digital supply chain management
processes to enhance knowledge sharing?

14. What are the implications of the findings on the effects of digital supply chain management and
blockchain technology on information sharing for supply chain management practitioners and
researchers?

no

The Objectives of the Research Study
The current research study's objective was to investigate the effects of digital supply chain
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management on distribution marketing, focusing on the effects of mediating the technology of
Blockchain in improving information and coordination among supply chain stakeholders. The specific
research objectives are as follows:

1.
2.
3.

10.

11.

12.

13.

14.

15.

To explore the key components and benefits of digital supply chain management.

To examine the importance of distribution marketing in supply chain management.

Investigating the effect of block technology provides a better way of gathering information for
effective supply chain management practices.

To analyse the mediating effect of blockchain technology on the relationship between digital supply
chain management and distribution marketing.

To provide theoretical and practical insights into the implications of the findings for organisations
seeking to leverage digital supply chain management and blockchain technology for enhanced
distribution marketing outcomes.

To investigate the impact of digital supply chain management on distribution marketing in the context
of knowledge sharing for supply chain management.

To examine the mediating effects of blockchain technology as a mediator in the relationship between
digital supply chain management and knowledge sharing in supply chain management.

To assess the effectiveness of digital supply chain management practices in enhancing knowledge
sharing among supply chain stakeholders.

To find the key factors that influence the successful implementation of digital supply chain
management for improved information sharing in enhancing the performance of supply chain
management practices.

To explore the challenges and barriers organisations face in adopting and implementing digital supply
chain management and blockchain technology for knowledge sharing in supply chain management.
To propose recommendations and strategies for organisations to leverage digital supply chain
management and the technology of Blockchain inadequate information sharing to increase the
performance of supply chain management practices.

To contribute to the existing literature on digital supply chain management, the technology of
Blockchain and information sharing in effective supply chain management by providing empirical
evidence and theoretical insights.

To provide practical implications for businesses and supply chain professionals on the potential
benefits of digital supply chain management and blockchain technology in improving knowledge
sharing for supply chain management.

To better understand the relationship between digital supply chain management, blockchain
technology, and distribution marketing and their impact on overall supply chain performance.

To offer a framework for future research and exploration of additional factors and variables that may
influence the impact of digital supply chain management and technology of Blockchain on knowledge
sharing and distribution marketing in supply chain management.
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Scope of the Research Study

Thus, the scope of the current research study is restricted to the following topic: "The Impact of
Digital Supply Chain Management on Distribution Marketing with the Mediating Analysis of Blockchain
Technology in the Improvement of Knowledge Sharing for Supply Chain Management.” This study aims
to investigate the relationship between distribution marketing, digital supply chain management, and the
ways in which blockchain technology can mediate ineffective supply chain management practices by
improving information sharing. So, current research examines how implementing digital supply chain
management practices affects distribution marketing strategies. It explores the extent to which digital
technologies, such as Blockchain, facilitate knowledge sharing within the supply chain and its subsequent
impact on improving overall supply chain management. The current research focuses on the impact of
digital supply chain management on distribution marketing with a specific emphasis on the effect of the
mediating of blockchain technology in improving knowledge sharing. The study will primarily rely on
empirical data from relevant literature, surveys, and interviews. However, the current research study has
limitations. Therefore, the generalizability of the results may be limited due to the research's specific
industry context or geographical scope. Secondly, the study's reliance on self-reported data may introduce
biases or subjectivity. Finally, the dynamic nature of technology and market trends may impact the long-
term validity of the findings.

Significance of the Study

The significance of the research study has several reasons. Firstly, it contributes to the growing
literature on digital supply chain management by examining its impact on distribution marketing. The
findings will provide valuable insights into how digitalisation influences marketing strategies within
supply chains. Furthermore, this research extends the understanding of blockchain technology in supply
chain management. Organisations can better understand how to influence technology to enhance
collaboration and improve distribution marketing outcomes by investigating its role in facilitating
knowledge sharing. Finally, this study has practical implications for organisations operating in various
industries. The insights derived from this research will assist decision-makers in formulating strategies
to optimise their supply chain operations, enhance knowledge sharing among partners, and ultimately
improve distribution marketing effectiveness.

Literature Review

Digital Supply Chain Management and Chanel Marketing

Digital supply chain management integrated with channels marketing and the channels marketing
integrated with digital supply chain management, because channels marketing has the critical factor as
the intra organisational relationships and also inter-organisational relationships, this concept provides the
theoretical contribution and the empirically to increase organisational performance (Fotiadis et al., 2022).
The operations of the supply chain management, such as the logistics functions, purchasing, distributions,
pricing, qualities, availability, time-saving, and varieties, facilitate customers and effectively enhance the
productivity of channel marketing. In the distribution channels, the technology of blockchain tra,
transactions, inventory management, sales data, and customer data is used for decision-making and
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addressing future concerns (Hald & Kinra, 2019). Past research studies suggested that blockchain
technology has become a relatively easy method, accessible data records, and easy to verify. This
approach increased overall supply chain management performance efficiency with better delivery time
and customer needs (Chen et al., 2022).

Marketing Channels

According to prior research, marketing creates value for the customer by making products to meet
the customer's needs. In contrast, marketing channels are based on critical factors such as manufacturers
and intermediates, including agents, retailers, distributors, end users, customers or consumers, and
business customers. Thus, the marketing channels include different activities to deliver the goods from
production to final consumers with the streamless process (Kirchberger et al., 2020).

Blockchain Technology

The technology of Blockchain refers to the distributed system of the database, which is used for
sharing data and securing the data in the form of a cryptography base of the significance mechanism with
no single entity or control. Data is an important asset for industries in saving records and transactions
(Casey and Wong, 2017). Blockchain data coding and encryption enhances information sharing's
efficiency, transparency, and trustworthiness (Misra, 2018). According to Halb and Kinra (2019),
blockchain refers to the open dissemination of ledge systems in which transactions are documented for
future reference.

Social Capital Theory

Social Capital Theory focuses on the social relationships, networks, and trust among individuals
and organisations. Social capital is crucial in facilitating knowledge sharing within the context of the
supply chain. By establishing strong social ties and fostering trust among supply chain partners,
organisations can create an environment conducive to knowledge sharing. Blockchain technology, with
its decentralised and transparent nature, has the potential to enhance social capital by providing a trusted
platform for information sharing and collaboration (Muliadi et al., 2022).

Supply Chain Performance

The prior research study suggested that supply chain performance strongly depends upon the
technology of Blackchin and smart inventory (Sohel & Bin Osman, 2018). The advancement of
blockchain technology allows retailers to manage inventive data, customer data, sales data, backup data,
and transactions data, and also retrieve data verified and reduce errors.

Research Model Overview

Based on the literature review and the findings of this study, a research model has been developed
to illustrate the relationships between the key variables. The research model depicts the impact of digital
supply chain management on distribution marketing, mediated by blockchain technology's role in
improving knowledge sharing within the supply chain (Jum’a, 2023). This model provides a visual
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representation of the theoretical framework guiding this study.

Transparency
Digital Supply Traceability > Marketin Consumer
Chain Channelsg — Purchase
Management Intention
b
Efficiency
Security

Figure 01: Propose Conceptual Research Model Digital Supply Chain Management

Hypotheses Developed

H1: Digital Supply Chain Management has a positive impact on Transparency

H2:  Digital Supply Chain Management has a positive impact on Traceability

H3:  Digital Supply Chain Management has a positive impact on Efficiency

H4:  Digital Supply Chain Management has a positive impact on Security

H5:  Marketing channels mediate the relationship between Transparency and Consumer Purchase
Intention

H6:  Marketing channels mediate the relationship between Traceability and Consumer Purchase
Intention

H7:  Marketing channels mediate the relationship between Efficiency and Consumer Purchase
Intention

H8:  Marketing channels mediate the relationship between Security and Consumer Purchase Intention
H9:  Transparency has a positive association with channel marketing

H10: Traceability has a positive association with channel marketing

H11: Efficiency has a positive association with channel marketing

H12: Security has a positive association with channel marketing

H13: Marketing channels have a positive impact on Consumer Purchase Intention

Methodology
Research Design
Research design is the planned model of getting acquainted with the study, consideration of the
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literature, data gathering, sample selection, and result assessment. In this current specific research study,
the quantitative approach was used through the cross-sectional survey. While in the surveys, it is easier
to enroll a large number of participants, making the analysis of relations and mediating effects possible.

Data Collection
Data for the current research study has been collected through a structured questionnaire regarding
the selected respondents' shopping experience of retail superstores.

Sample and Sampling Technique

The research study used primary data, which is relevant to the study. All data of the sample for
this study will consist of supply chain professionals and managers from various industries with
experience and knowledge related to digital supply chain management and distribution marketing. One
of the sampling methods that can be defined as the type of purposive sampling is where the researcher
takes part in the selection of participants based on adopted characteristics or standards that would be
helpful in the realizations of the assessment goals or objectives. Will be used to identify participant that
will fit the inclusion criteria of the study. The sample size will be estimated taking into consideration the
requirement of adequate statistical power to the analysis.

Data Analysis Techniques

The Smart PLS 4.0 uses data analysis, compatibility with the chosen analytical techniques, and the
researcher's familiarity with the software. By employing a rigorous research design, collecting relevant
data, and utilising appropriate analysis techniques, this study aims to provide valuable insights into the
impact of digital supply chain management on distribution marketing, mediated by blockchain
technology's role in knowledge sharing within the supply chain. The next chapter will present the data
analysis and findings derived from the collected data.

Data collection procedure

The researcher first convinced the respondent that this study was only used for academic purposes,
not commercial ones. The researcher physically attends to the respondents to fill out the questionnaire
from selected restaurants. The questionnaire was filled out by the respondents personally for primary data
collection.

Ethical consideration

To build trust with the respondent that their data will be confidential. There are some ethical
considerations: First, permission should be taken when collecting the data, and the respondent should be
guaranteed that their identity will be confidential.
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Result
Validity and the Reliability Analysis
Cronbach's Alpha N of Items
919 29

Table 01: Reliability Statistics

In this context, the reliability is the extent of internal consistency of the items in the research study.
Hence, all the items of the construct of the research study are equal to zero. 919 which is greater than 0.
7 which confirms that the items have acceptable and good levels of internal consistency.

Assessments of Measurement Model

Concerning the convergent validity analysis, the following findings will be useful in analyzing the
results; The loading factor or outer loading is greater than 0. 7, and the Average Variance Extracted is
more than 0. 5. conclude that the convergent validity is declared.

Tract Trac2 Trac3 Traca Tracs
0gss 0867 03‘33 0TM (g5
Trac
0596
Secur!
E 4 0.019
s
DSCM1 —0.861-  Secur2
v
1829
0.755\ 0.745/ .
DSCM2 Secur3
‘0768 Secur e~ MKTC1

0.025, CPIt

. ¥y
pscu V208 /ueoo i 0525
s ~orr ¥ 0784 — —083e»  CPR2
& DSCM Efict 0906 S . ™~ oa01
DSCM4 0785 A / A T - o
0882

0787 Effic2 0.901 cPl

— MKTC A
/0.797y MKTCA
—
—ori0»  Eficd
0845
0804 .k

b0 Efict
Effic 0028

Effics

Trans
0768 g2 oony nog5 080D

Transt Trans2 Trans3 Trans4 Transh

ISSN(O): 47

Creative Commons Attribution-Non-Commercial 4.0 International (CC BY-NC 4.0)


https://creativecommons.org/licenses/by-nc/4.0/

g
\J‘\ Noor H. 2024

Constructs Cronbach's alpha Composite reliability (rho_a) Average variance extracted (AVE)
CPI 0.862 0.868 0.783
DSCM 0.850 0.859 0.693
Efficiency 0.858 0.863 0.639
MKTC 0.835 0.838 0.672
Security 0.761 0.774 0.676
Traceability 0.894 0.900 0.701
Transparency 0.880 0.888 0.677

Table 02: convergent validity analysis

The factor loading is utilized in the data analysis to access the 17 items’ convergent validity
together with the Average Variance Extracted. It also consists of the concept of composite reliability to
obtain the results and confirm the accuracy of the collected data. Depending on the measurement model
and examining the variances, the convergent validity contains the AVE and the composite reliability.
Therefore, the research result indicates that the average variance extracted is more than 0. 5 to confirm
them. Thus the values of the composite reliability all exceeded 0. 7 means the level confirmatory, and
values higher that 0. Thus, the planned 8 would be deemed reasonable.

Discriminant Validity

CPI DSCM Efficiency MKTC  Security Trac Trans
CPI 0.885
DSCM 0.753  0.833
Efficiency 0.855 0.785  0.799
MKTC 0.784  0.739  0.951 0.820
Security 0.625 0.746  0.686 0.676 0.822
Traceability 0.550 0.596  0.612 0.605 0.651 0.837
Transparency  0.701 0.804 0.751 0.736 0.729 0.666 0.823

Table 03: Fornell-Larcker criterion

The Fronell-Larcker criterion is considered as one of the most used approaches in the assessment
of discriminant validity in measurement models. Based on this criterion, the square root of the average
of the variances accessed by a construct should exceed the correlation between the construct in focus and
any other construct. We obtained the results for each construct regarding composite reliability (CR), the
square root of the AVE (in bold) and the correlations between the constructs (off-diagonal).

Assessment of Structural Model

Through the structural model assessment, the four independent variables, one independent
variable, and the one mediating variable are incorporated into the research study conceptual model. Thus,
the hypotheses are analysed through the Bootstrapping test in the Smart Partial least square methods,
version 4.
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Relationship T statistics P values Decisions
DSCM -> Transparency 38.138 0.000 Supported
DSCM -> Traceability 13.056 0.000 Supported
DSCM -> Efficiency 29.448 0.000 Supported
DSCM -> Security 23.438 0.000 Supported
Trans -> MKTC 0.894 0.372 Not Supported
Trac -> MKTC 0.718 0.473 Not Supported
Efficiency-> MKTC 28.556 0.000 Supported
Security -> MKTC 0.825 0.409 Not Supported
MKTC -> CPI 31.491 0.000 Supported

Table 04: Path Coefficient and Hypotheses Analysis

H1: Digital Supply Chain Management has a positive impact on transparency

The results of the probability value 0.000, which is less than 0.05, explain that digital supply chain
management positively and significantly impacts transparency; thus, the conclusion is that digital supply
chain management is associated with transparency. Thus, hypothesis H1 is accepted.

H2: Digital Supply Chain Management has a positive impact on traceability

The hypothesis that digital supply chain management has a positive association with traceability
is accepted based on the results of the p-value=0.000, which is less than 0.05. Thus, it was concluded that
digital supply chain management is significantly and positively associated with traceability.

H3: Digital Supply Chain Management has a positive impact on efficiency

Based on the p-value=0.000, which is less than 0.05, it is explained that digital supply chain
management is significantly and positively associated with efficiency. Thus, digital supply chain
management is essential in increasing efficiency in retail superstores.

H4: Digital Supply Chain Management has a positive impact on Security
The value of the probability=0.000, which is less than 0.05; thus, these results explain that digital
supply chain management positively impacts Security.

H9: Transparency has a positive association with channel marketing
Based on the p-value=0.372, which is greater than 0.05, transparency has not been associated with
channel marketing in the retail super store and hypothesis H9 is not accepted or not supported.

H10: Traceability has a positive association with channel marketing
Results indicate the p-value=0.473, which is greater than 0.05, thus concluding that the traceability
has not been significantly associated with channel marketing.

H11: Efficiency has a positive association with channel marketing
The results of the p-value=0.000, which is less than 0.05, thus conclude that efficiency is positively
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and significantly associated with channel marketing. Therefore, the hypothesis H11 is supported based
on the results.

H12: Security has a positive association with channel marketing
The result indicates that Security is not significantly associated with channel marketing because
the p-value=0.409 is greater than 0.05. thus, the hypothesis H12, not supported.

Relationship T statistics P values Decisions
Transparency -> MKTC -> CPI 0.894 0.371 Not Supported
Traceability -> MKTC -> CPI 0.721 0.471 Not Supported
Efficiency -> MKTC -> CPI 19.456 0.000 Supported
Security-> MKTC -> CPI 0.827 0.408 Not Supported

Table 05: Mediating Effects of the Results

H5: Marketing channels mediate the relationship between Transparency and Consumer Purchase
Intention

The results indicate that the p-value= 0.371, which is greater than 0.05, thus causing marketing
channels to mediate the relationship between transparency and consumer purchase intention. Thus,
hypothesis H5 is not supported.

H6: Marketing channels mediate the relationship between Traceability and Consumer Purchase
Intention

The results indicate that the p-value=0.471, which is greater than 0.05; thus, the hypothesis the
marketing channel does not mediate the relationship between traceability and consumer purchase
intention. Thus, hypothesis H6 is not supported.

H7: Marketing channels mediate the relationship between Efficiency and Consumer Purchase
Intention

The results indicate that the probability values=0.000, which is less than 0.05, explains that the
marketing channels have significantly mediated the relationship between efficiency and consumer
purchase intention.

H8: Marketing channels mediate the relationship between Security and Consumer Purchase Intention
The hypothesis that marketing channels mediate the relationship between Security and consumer
purchase intention is not supported due to the p-value=0.408, which is greater than 0.05.

Practical Implications

Through this research study, the results are essential in the retail sectors of Pakistan to increase
consumer purchase intention, and they have many competitive advantages in making decisions with the
help of advanced block technology in the supply chain management field. Thus, it is also essential for
supply chain managers and channel marketing managers to analyse the factors of supply chain
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management, such as traceability, Transparency, Security, authenticity and functionality of channel
marketing. Furthermore, it is also significant and important for firms and organisations to develop long-
term strategic decisions and implementation strategies to better customer needs and organisations'
revenues. In channel marketing, there are many opportunities to take blockchain technology towards the
competition as the technology's advantages in the field increase market shares. Thus, the manager's
perspective needs to analyse the factors of digital supply chain management in product distribution,
product availability, inventory management and the operations of digital supply chain management. The
adoption of blockchain technology is significant.

Theoretical Implications

The current research study has contributed to the literature regarding the mediating role of
blockchain technology with digital supply chain management to enhance the functionality of channel
marketing. It provides the platform for scholars and researchers to explore the gaps of the study and
expand the knowledge and better decision-making in the retail sectors to increase consumer purchase
intention. Several important strengths are articulated in the context of the study. First, it responds to the
timely and topical issue, thus emphasising digital supply chain management (DSCM) and the use of
blockchain technology, which remains significant for contemporary industries. Therefore, the presented
research is focused and coherent due to clear objectives and well-developed research questions. Also, the
literature review is extensive and lays a firm theoretical framework by accomplishing a detailed analysis
of the literature concerning DSCM and Blockchain.

Limitation and Future Research

The limitations of the current research study regarding the channels marketing to increase
consumer purchase intentions with the mediating role of blockchain technology include the retail
superstores. Thus, during the research study, the researchers faced different challenges in completing the
research work to collect the data from the respondents. The further research study, the researchers more
factors include the factors of the digital supply chain management to enhance productivity and efficiency,
the channels marketing in the other industries of Pakistan. For this purpose, future research studies will
explore the concept of digital supply chain management with the challenges of adopting the technology
of Blockchain to increase consumer purchase intention and provide a better understanding of consumer
attitudes and demands.
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